


































promotional campaigns of one product one code: consumers can scan the code to get the red envelope, in-kind incentives, virtual card coupons and other 
rewards, which can stimulate consumers to continue to purchase products and help enterprises to improve their product sales.
Activity strategy: according to different regions, groups, products and time to make different activity strategies. Diversified marketing rules make marketing 
more intelligent.
Point reward: Scan the code to get points, and then redeem more gifts. It can improve the stickiness of users.
Precision marketing: Every customer will be labeled. The system sets different marketing incentive rules according to different groups to realize precision 
marketing based on different groups.
Private domain traffic operation: Commodities are the best channel for enterprises to communicate with customers. Every code-scanning consumer is a 
valuable asset for enterprises. Enterprises can collect user information and build their own private domain traffic assets through the one code for one 
product activity.

Dealer incentive: Dealers will be rewarded by scanning the code and completing the receiving order with single-click. The reward will be automatically paid to their 
accounts!
Store incentive: The store manager can scan the carton code and get the reward for opening the box. The more goods he purchases, the more rewards he gets.
Shop assistant incentive: shop assistants scan commodity code to get exclusive bonus red envelope for shop assistant, at the same time, it will bind the relationship 
between product sales and shop assistant reward. After the customer purchasing goods and scanning the code, shop assistant will get reward to their own 
accounts, which can encourage shop assistants to recommend and sell more goods!
Activity strategy: Store labels can be set for different types of stores, and stores can be graded according to sales volume, so as to realize the thousand-store 
thousand-strategy marketing strategy.
Channel member operation:
Open up the channel chains by one code for one product to achieve two-way communication of all-links, to complete digital, information-based, and visual manage-
ment, to build enterprise retailers database through the channels of different key members. Improving the whole channel sales will, helping enterprise to realize the 
product fast circulation and promoting sales by take different incentives.


















